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Cordially invites you to

A Digital Innovation Workshop
     Chocolate or Vanilla?
                                              Building creative economies in a flat world 

                       After Lisbon, a new vision for Europe, for Italy and for the Regions  

Date:      Wednesday, February 1, 2006
Time:     9.30 am - 18.00 pm
 
Venue:   Committee of the Regions, Room BEL52 - Rue Belliard 101 ~Bruxelles
RSVP:    Please contact segreteria@puntoit.org
 * Interpretation into Italian, English and French provided
PROGRAMME

Panel 1 (9.30 am - 13 pm)

New industry in a flat world:

What are the key success factors in an ever-changing business environment?

Huge technology investments are driving broadband connectivity around the world. PCs are becoming cheaper and more available. We are witnessing the rise of new service providers such as Google, Amazon, Yahoo, eBay, Skype... and Apple. What policies will encourage the creation of new companies, new sectors and new products?   

Chair: Michael Maibach, President & CEO, European-American Business Council

Opening remarks: Luigi Gambardella  - President Puntoit

Panelists: 

Peter Alexiadis - Gibson, Dunn& Crutcher LLP
Michael Bartholomew - European Telecommunications Network Operators 

Stephen Collins – Skype

Stephen Crisp - BT

Maurizio Decina – University Politecnico of Milan

Patrick Gruter – Walt Disney

Bruno Lamborghini – European Information Technology Observatory

Claudio Murri - Time Warner

Alessandro Ovi – Technology Review MIT

Luc Soete – Maastricht University
Pierluigi Bersani - Member of the European Parliament

Fabio Colasanti - DG Information Society and Media, European Commission

Nicola Zingaretti - Member of the European Parliament 
PANEL 2 (14.30 pm - 18.00 pm)

A successful Lisbon 2 must be global

Strengthening the creative economy to compete in a flat world

Opportunities abound in a world without borders. Competitive economies no longer make simple things in less expensive ways; the challenge is to make difficult things with excellence. Many share this vision; but what does it really mean? There are three facets to the knowledge-based economy.  1. Capacity:  Europe must base its development upon innovation; it must be able to adapt to change quickly and efficiently. 2. Creativity: Successful economies will be those that can create new products and new processes. 3. Global reach: Global markets and products require common, shared rules. 

Chair - Pier Carlo Padoan - Director Fondazione Italianieuropei

Opening remarks: Massimo D’Alema  - President Fondazione Italianieuropei

Panelists:  

Mercedes Bresso - President Regione Piemonte

Mario Filipponi – Verizon

Pierfrancesco Guarguaglini - Finmeccanica

Carlo Mario Guerci – Thinktel
Philippe Kern -INPALA Indipendent Music Companies Association

Enrico Letta – Member of the European Parliament

Matteo Maggiore – BBC

Stefano Manservisi – DG Development, European Commission 

Frances Moore -IFPI International Federation of the Phonographic Industry*
Luigi Paganetto – University of Rome  Tor Vergata

Luigi Prosperetti – University of Milan
Professor Maria João Rodriguez - Higher Inst. of Social Sciences and Business Studies, Lisbon

Ted Shapiro - Motion Picture Association
Leonard Waverman – London Business School*
_1192868390.doc
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